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1. Introduction

The companies that form “Ferrovie dello Stato
Group™, act on markets and in the community
through the creation of rail transpornt products and
services for customers, which contribute to the
development of the country's extensive mobility and
logistics project. Within this context, the Group is
dedicated to satisfying collective needs for
improvement of customer living standards. The
Group is in the front line of national modermnisation
with own development, whilst respecting the
environment and the territory, using innovation as
the underpinning to the excellence, loyalty and
professionalism of its operating strategies.

The Group's role in the community is not just as
an economic entity but also as a transport sector
point of reference. The wide variety of stakeholders,
both internal (shareholders, management and
employees) and external (customers, current and
potential suppliers, financers, creditors, public
institutions and the community), involved in
achieving this objective. attribute  increasing
importance, not only to economic results, but also
to quality, image and reliability, as well as to the
overall business reputation of ethical, socal and
environmental responsibility. Above all, to establish
and maintain a relatonship of trust with
stakeholders, the Group must operate in the respect
of the law, vyet bearing in mind that these
regulations and legislation may be insufficient, and
thus require support from general and specific
ethical principles to guide cheoices and conduct to
the satisfaction of all panies.

Ethics, therefore, are fundamentally important in the
orientation of conduct in corporate organs,
management, personnel and outsourcers, over and
above the Group's rules and procedures.

! Herein, tbe term “the Group” refers to all Ferrovie
dello Stato Groups companies.
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Within this ethical system the Group can perform
its role conscientiously, produce quality services at
the lowest cost to the community, and work as a
team to accomplish assignments involving many
different features.

The Code of Ethics must be interpreted as a kind
of “charter of fundamental duties and rights”, by
which the Group states and clarifies its ethical and
social responsibilities and commitments towards the
varous internal and external stakeholders, also stated
in Decree Law 231/2001, communicating the “rules
of the game”.

The Code of Ethics presented here was approved
by the Group's Board of Directors and is binding
for corporate  organs, management, personnel,
outsourcers, trade partners, suppliers and all those
engaging in business relations with the Group.
The Code covers the following:

* Legitimisation: the Code cdlarifies and defines
Group liability to stakeholders for meeting their
expectations.

* Information: stating general and abstract
principles and mles of conduct, the Code
identifies unethical conduct and indicates the
correct conduct for performing functions and
powers attributed to individuals,

» Prevention: the Code defines reference ethics
and rules of basic conduct to be followed by
all stakeholders, and stands as the Group's
explicit declaration of its serious and effective
commitment to guarantee the legality of its
actions, with paricular reference to preventing
unlawful activities.

= Motivation: enforcing rules and principles to
contributes to development of an ethical
conscience, to help strengthen the Group's
reputation and its relationship of trust with the
stakeholders. Equally, compliance with the
Code's principles and rules defines the conduct
of all management and personnel, and mutual
relations based on trust between them and the
company to which they belong,

Code of Erbics 5



The Group's Code of FEthics states:

s Overall provisions defining the individuals
covered by the Code, Group and personnel
obligations, how the Code affects third parties.
and the Code's contractual significance;

* The Group's ethical standards, which define the
reference value of activities performed by each
Group company.

* Precepts and standards of conduct, that define
guidelines for basic ethical principles beyond
simplistic application of the law, for conduct of
Group  personnel, pamicularly those in
management roles, and corporate organs with
administration/control roles.

+ Implementation and verification procedures,
describing mechanisms and organs that will
monitor and mobilise  respect  for and
compliance with the Code, and guarantee
ongoing evaluation.

@ Code of Exhics

2. Overadll provisions

2.1 Applicability

The Code of Ethics is applied without exception
to all corporate organs, management, personnel,
outsourcers, trade parners, suppliers and to all
Group relations.

Corporate  organs and management ensure
workability of the Code's values and principles,
and take responsibility for internal and external
affairs, reinforcing trust, cohesion and group spirit.

In fact, existence of written codes of conduct
proves that they are received and understood by
personnel, but not that they are observed; obeying
rules of conduct is not intrinsically connected to
the existence of a code, which is better ensured
by the actions and example set by management.

Therefore, the role played by corporate organs is
essential, as they must delegate implementation of
Code principles as pant of its tasks and
responsibilities. In particular, the administrators of
Group companies are required to use the Code as
an example in deciding company objectives,
proposing and implementing projects and
investments, especially in any decision affecting
asset  values,  enterprise  operations  and
technologies, shareholder profits and the general
well-being of employees and the community,

Equally, management should apply the same
principles when performing its duties and
responsibilities, both for internal  transactions,
thereby reinforcing cohesion and spirit of mutual
cooperation, and for relations with any third parties
with whom theéy come into contact.

The Group is governed by the laws and regulations
of the countries in which it operates, must apply
strictly the Code's principles and rules. This duty
is expected of both personnel and outsourcers,
suppliers and all those having relations with the
Group. The Group will not tolerate violation of
these principles, and will act against any material
and moral corruption that may undermine its
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integrity, and will activate organisational methods
to prevent violation of the principles ratified by
the Code, supervising compliance  and
implementation.

2.2 Group responsibilities
In addition, the Group identifies specific internal
organs in each single company to:

* Guaraniee maximum mobilisation of the Code
amongst personnel and third parties;

+ Ensure a constant updating of the Code. for
efficiency and transformation to meet corporate
needs and regulations in force;

# Guarantee all possible information and
clarification tools to assist interpretation and
application of the precepts contained within the
Code:

» Implement checks whenever Code violations are
reported, evaluating the facts and - when a
violation is verified - applying sanctions;

* Guarantee protection from reprisal against
anyone reporting possible Code violations.

2.3 Responsibility of corporate structures and
units

All those in charge of the company's organisational
structures/departments  have  the  following
responsibilities:

» sel an example to their employees by their
conduct;

+ guide personnel in correct Code application;

* ensure employees understand that applying the
Code is essential to work quality:

+ choose employees and outsourcers (within their
scope) carefully, to prevent assignments being
entrusted to persons who do not observe Code
rules;

» when required, inform persons in charge, or the
Ethics Committee, of any rule violation reports
made by employees:
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* when called for, take adequate corrective
measures as required by the situation;

= prevent any form of reprisal.

2.4 Employee responsibilities

All personnel are required to know the Code's

contents, as well as internal and external reference

rules regulating activities within their sphere of
competence.

The employee is also required to:

* ohserve Code precepts carefully, avoiding any
conduct in contract with these precepts;

e report to the person in charge or to the Ethics
Committee when clarification of Code precept
interpretation and implementation is required;

= report to persons in charge or to the Ethics
Committee any information of possible Code
violations or any request received in its
violation;

s offer maximum cooperation in verification of
possible violation.

2.5 Code of Ethics for third parties
Within assigned scope regarding third panies, all
Group personnel must:

= provide sufficient information on duties and
responsibilities established by the Code;

e obey the requirements directly regarding their
activity;

e conduct internal initiatives and, if within their
competence, external initiatives, as required,
when third paries fail to comply with Code
precepts.
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2.6 Contractual Code of Ethics

Code of Ethics rules are an essential part of the
contractual obligations of personnel pursuant to
Article 2104* of the Civil Code. Each Group
company will take disciplinary action, compliant
with  current  legislation, for any conduct
contravening the Code of Ethics, and exercise its
entrepreneurial rights to apply sanctions based on
the gravity of the facts.

Y An. 2104 Employer due diligpence - ~The employer niust
show due difipence as required by the nanre of the service
Provided. in the interesis of the entepirise, and in the greater
interests of national production. The employer is responsible
Jor organisation and discipline of work performed by
employess and collaborafns on  which it relies by
hiergrchy.”
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3. The Group's ethical principles

3.1 Streategic value of human resources

Human resources are the Group's greatest asset.
They embrace strength, efficiency, intelligence,
reputation and a guarantee for the future. The
Group can accomplish its mission only full
cooperation on  all levels, teamwork, shared
objectives and employee  protection  and
promotion.

Care for people is the final objective of the Group
because transport aims to satisfy the community's
needs. The Group's mission is to place itself always
at the service of customers, with a commitment to
ensure that service is safe and efficient for citizens,
and requisites guaranteed at time of service sale
are delivered.

3.2 Quality of products and services supplied

The Group aims to satisfy and protect its customers,
guaranteeing that products and services supplied are
of the highest standard available, ensuring the top
efficiency and quality levels. In this perspective, the
Group uses its Service Chanter, which indicates the
level of service provided by each Company within
the Group. This is an important tool in reinforcing
transparency and honesty in customer relations,

3.3 Quality at minimum cost to the community

The cost of the service provided by the Group is
borne by citizens, either directly in the form of tariffs
or, indirectly, by public costs for services and capital
investments. It is the duty of the Group to avoid
exploiting a dominant position by developing
suitable entrepreneurial competition and refusing to
tolerate inefficiencies that damage citizens.
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